1 4
|

[ TN Additive Impact of Tips and Free State-Based NRT tobacco prevention

LN and evaluation

on Quitline Call Volume program

Anna McCullough, MSW, MSPH, CTTS': Clare Meernik, MPH?; Joyce Swetlick, MPH?2; Ann Staples, MSZ; Adam O. Goldstein, MD, MPH"; Leah Ranney, PhD?

1. Tobacco Prevention and Evaluation Program, Department of Family Medicine, UNC School of Medicine
2. North Carolina Department of Health & Human Services, Division of Public Health; Tobacco Prevention and Control Branch

Figure 1. Fiscal Year 2013 QuitlineNC Monthly Call Volume and Promotion
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* Concurrently conducting no-cost free NRT promotion during Tips

* T-tests and Wilcoxon-Mann-Whitney tests used to compare differences . e _ :
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